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College of Communication & the Arts
Department of Graduate Studies
Communication Portfolio

COMM 8500

Tuesday, 5 – 7:10 PM 
[bookmark: _GoBack]Location TBA


Dr. Ruth Tsuria
Ruth.tsuria@shu.edu
Office Hours: Tuesday, Wednesday, 3:00-5:00 PM and by appointment 


Course Description: 

In this course students combine their academic skills with their professional passions. The course will be a mentorship process, in which the student, together with the adviser, will build a plan to create or enhance their communication portfolio. Outcomes for this course might include, but are not limited to: videos, training and development modules, creative works, conference paper, social media campaign, intense research internship, etc. The outcome of the course should contribute to the student’s MA project or thesis.



Course Learning Outcomes
Upon course completion, students should be able to:
· Consider how communication knowledge pertains to issues and challenges outside of academia, 
· Apply communication theories to ‘real world’ projects,
· Implement theories and skills learned throughout the master’s degree into a project,
· Problem solve,
· Manage time and resources,
· Display communication skills,
· Communicate and present their project, using verbal and visual skills. 


[Required] Course Materials [Readings List]: 

Maxwell, J. C. (2010). Everyone communicates, few connect: What the most effective people do differently. Thomas Nelson.

Snarski, R.D. (2018). Communicating Clearly in the Information Age: A Guide to Easy and Effective Writing for Employees, Students, Writers and Anyone Who Uses the Written Word. Amazon Books.  

Additional readings and multimedia presentations required for this course are housed in our learning management system, Blackboard, as well as the Library, it’s eReserve, and Reserve areas. Readings associated with your assignments and individual research project is in the library databases and reserves, other information storehouses, e-texts, and websites contingent upon the topics explored and deliverables created. Readings vary based upon research topic selection and class assignments; the readings noted in the course schedule provide a shared foundation for our general understanding of organizational communication. However, this list is NOT exhaustive. Students will read and research various topics as assigned in- and out-of-class and topic/discussion contingent upon their research exploration. 

Course Policies

Attendance
This course is based on workshops, advisors meetings, and independent work. It is the students’ responsibility to communicate with their advisor at least once a week, and schedule at least eight meetings per semester. The student must also email the advisor an agenda a week before each meeting. 

Aside from the advisor meetings and independent work, students will meet as a group for workshops 3-4 time a semester. These meetings are mandatory. Workshops dates and topics will be published prior to the semester.    
[bookmark: Course_Communication11]
Course Communication (e.g., Bb, Discussion Threads, Emails…)
The major format of communication for this course will be via shu-email. Blackboard will also be used for communication and uploading various content. 

Students with Disabilities
It is the policy and practice of Seton Hall University to promote inclusive learning environments. If you have a documented disability (physical, medical, learning, or psychiatric—either temporary or permanent) you may be eligible for reasonable accommodations in compliance with University policy, the Americans with Disabilities Act (ADA), Section 504 of the Rehabilitation Act, and/or the New Jersey Law against Discrimination. Please note students are not permitted to negotiate accommodations directly with professors. To request accommodations or assistance, please self-identify with the Office for Disability Support Services (DSS) at the beginning of the semester to provide appropriate documentation and collaborate with the development of an accommodation plan. For more information or to register for services, contact DSS at (973) 313-6003, via e-mail at DSS@shu.edu or refer to the website: http://www.shu.edu/offices/disability-support-services 

Student Expectations

Students are expected to actively engage in the course, spend the appropriate amount of time each week involved in the course, and adhere to the policies outlined in this syllabus as well as the Graduate Catalogue. Come to class with questions; this class is interaction and activity-rich so please prepare accordingly.
[bookmark: Teacher_Responsibilities19]
Grading Policies
This course adheres to the grading policies outlined in the graduate catalogue. The scale below identifies grades by letter and number:

A    (97-100)		B+ (87-89)		C+ (77-79)		F (73 and less)
A    (94-96)		B   (84-86)		C   (76-74)		
A-   (90-93)		B-  (80-83)	

Incomplete Grades – Students must have extenuating circumstances to obtain an incomplete (I) in a course. Additionally, 75% of the coursework must be completed for consideration as well as requests for consideration submitted before the final exam. 

Late Assignments
Late assignments and activities are NOT accepted. Be sure to check for due dates and times. 

[bookmark: Course_Structure13]Course Structure
This course is arranged around student progress and various monthly workshops. 
The course is structured in the following process:
· Ideation – students will chose a goal for their project/portfolio. These can include creative outlets, campaigns, academic conference presentations, training modules, etc. After instructor’s approval, student then works with the instructor to finalize work plan. 
· Research – students complete research regarding their topic, to ensure quality and contribution of the project. 
· Creation – students create the project with the instructor’s guidance. 
· Presentation – students present their work.
· Assessments – Instructor and students assess their work (in comparison to their goal and process).  


Assignment Descriptions and Weights:

Participation and communication with instructor            15%
Ideation  						     10%
Research and rationale				     15%
Skills							     12%
Presentation 					                 18%
Final Project						     30%

Participation – grade will be given based on the student being proactive, clear, and respectful regarding meetings and agenda setting, along with their participation in workshops. 

Ideation – the ideation stage should culminate in a written report that summarized student’s goals and action plan. Grade is based on communication throughout the process of ideation, and the final ideation report.

Research and rationale - students will produce a 2-4 page research paper, exploring their topic of choice, similar projects, and goals and rationale of their work. This should be based on academic and professional literature. This paper will be graded based on soundness of rationale, depth of research, writing and citation style.

Skills – students will be required to hone their skills in four areas: networking, interviewing, personal branding, and cultural selectivity. Grade is based on participation and completion of the specific workshops and assignments related to each skill.

Presentation – students will present their project to their peers. They will be graded on visual and verbal communication skills, clarity of project description and rationale, and overall engagement.

Final project – this will be graded depending on student’s choice of portfolio project. General rubrics will include: ability to meet goals, communication skills, project readiness, project quality, and student’s self-assessment. 



NOTE: Additional assignment instructions will be provided in class and posted in Blackboard as appropriate. 




	
	

Week #
	Dates
	Workshop Theme
	Readings
	Assignments

	1
	January 14th 

	Introductions:
Goals, hopes, fears
	The syllabus 
Snarski, Chapter 1 
	Define your project

	2
	January 21st    
	Individual meetings 

	3
	January 29th     
	Individual meetings


	4
	February 4th  
	Workshop: Research and writing 
	Snarski , Chapter 3
	Ideation report submitted 

	5
	February 11th   
	Individual meetings


	6
	February 18th   
	Individual meetings


	7
	February 25th    
	Workshop: Networking 
	Maxwell, Chapters 2, 5
	Research and rationale submitted

	8
	SPRING BREAK (March 2nd  – 7th )

	9
	March 10th  
	No meeting: Dr. Tsuria presenting at CERES

	10
	March 17th 
	Workshop: Interviewing and Personal Brand
	TBA
	


	11
	March 24th  
	Individual meetings

	12
	March 31st 
	Individual meetings

	13
	April 7th 
	Workshop: Cultural sensitivity  
	Maxwell, chapter 8
Snarski, chapter 6 
	

	14
	April 14h 
	Individual meetings

	
	April 21st  
	Individual meetings

	15
	April 28th  
	Workshop: Presentation skills 
	Snarki, chapter 7
	

	16
	May 5th   
	Workshop: Presentations 
	
	

	Final project meeting by May 12th  




Writing Standards
Writing is an essential tool for any professional. As with any skill, writing well is the result of practice followed by feedback, and the use of relevant and appropriate sources. Therefore, the quality of writing is graded as part of every written assignment in this course. Writing components consist of critical thinking, grammar, logic, organization, spelling, synthesis, and writing style (APA 6th ed) among others. 


Academic Integrity
Academic honesty is highly valued at Seton Hall University. A student must always submit work that represents his or her original words or ideas. If any words or ideas are used that do not represent the student's original words or ideas, the student must cite all relevant sources. The student should also make clear the extent to which such sources were used. Words or ideas that require citations include, but are not limited to, all hardcopy or electronic publications, whether copyrighted or not, and all verbal or visual communication when the content of such communication clearly originates from an identifiable source. At Seton Hall, all submissions to any public meeting or private mailbox fall within the scope of words and ideas that require citations if used by someone other than the original author.

Defining Plagiarism
"Plagiarism is the intentional or unintentional presentation of another person's idea or product as one's own. Plagiarism includes, but is not limited to the following: copying verbatim all or part of another's written work; using phrases, charts, figures, illustrations, or mathematical or scientific solutions without citing the source; paraphrasing ideas, conclusions, or research without citing the source; and using all or part of a literary plot, poem, film, musical score, or other artistic product without attributing the work to its creator. Students can avoid unintentional plagiarism by carefully accepted scholarly practices. Notes taken for papers and research projects should accurately record sources of material to be cited, quoted, paraphrased, or summarized, and papers should acknowledge these sources in footnotes [or appropriate conventions of the writing style required]."   (see - http://www.umuc.edu/writingcenter/onlineguide/tutorial/chapter5/ch5-01.html)

Additional information about Seton Hall University and plagiarism can be found at: https://www13.shu.edu/academics/education/phd-counseling-psychology/plagiarism-academic-integrity-policy.cfm  


Disability Services Statement 
Students at Seton Hall University who have a physical, medical, learning or psychiatric disability, either temporary or permanent, may be eligible for reasonable accommodations at the University as per the Americans with Disabilities Act and/or Section 504 of the Rehabilitation Act. In order to receive such accommodations, students must identify themselves at the Office of Disability Support Services, provide appropriate documentation and collaborate with the development of an accommodation plan. The DSS phone number is 973-313-6003.
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